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SALES AND MARKETING POLICY
Purpose and Scope
The purpose of our sales and marketing activities is to maximize customer satisfaction, strengthen brand perception, increase brand awareness, and ensure effective and efficient process management based on sustainability and quality-oriented approaches.
This policy covers all processes related to sales, marketing, branding, production, shipment, and customer relations and shall be implemented by all employees throughout the organization.
Policy Principles
· Our company adopts the supply of environmentally friendly, safely manufactured leaf springs and innovative lightweight solutions that comply with high quality standards as a fundamental principle. In this context, all activities are carried out based on sustainability and customer-oriented approaches.
· Providing our customers with a purchasing experience that ensures the highest level of satisfaction is the primary objective of our sales and marketing processes. Accurately identifying customer expectations and requirements, offering appropriate solutions in line with these expectations, and strictly complying with committed delivery schedules are among our top priorities.
· Our brand strategies are aligned with our corporate vision, mission, and values, aiming to strengthen our brand positioning and deliver a consistent and sustainable brand experience to all stakeholders. Continuously improving brand perception based on the principles of innovation, quality, and reliability, increasing brand awareness, ensuring effective visibility across both digital and traditional channels, and creating long-term brand value are among our key objectives.
· Our company aims to continuously improve its operational processes and maintain optimum efficiency through an end-to-end efficiency approach. Within this scope, processes are regularly analyzed, and performance-enhancing measures are implemented.
· By closely following technological developments, we aim to become a leading company in all current and future markets in which we operate. Through our innovative approaches, we strive to enhance our competitiveness and provide the best solutions to our customers.
· Our Quality and Environmental Management System is continuously reviewed in line with our strategies, policies, objectives, plans, and corporate values, and its performance is regularly monitored. In this way, continuous improvement of customer satisfaction is ensured.
· Efficient use of natural resources, prevention of environmental pollution, and reduction and segregation of waste at its source during our operations are among our core responsibilities. An environmentally conscious production and marketing approach is adopted throughout all activities.
· This policy is adopted and implemented by all employees. Company management is committed to providing all necessary resources to ensure the continuity and effectiveness of the policy.
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